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⁕ For our merchandise shop, our target market would be 
women of all ages. There is no too young or too old when it 
comes to taking care of our wellness. Our clothing and skin 
care will also be accessible to everyone, meaning our prices 
would be affordable. 

⁕ For our yoga studio, our target market would be women 
ages 18+, who are active, enjoy yoga and meditation.

- The idea behind our shop is to offer our customers a safe 
space, where they can unwind and focus on themselves. 
Here at Me Time, we recognize the importance of your 

mental health, and nothing sounds better than a little bit of 
“me time”- 



The Experience

Time Studio is designed for our VIP 
customers, who pay for a yoga membership 
with a professional instructor. First time 
customers can also try out our leggings in 
the studio and receive a free yoga class with 
purchase. 

The Skin Room is located within the 
merchandise shop. It’s purpose is to 
have that one-on-one connection with 
customers. A skin specialist will look at 
the clients face and recommend the 
best skincare products for each of their 
individual needs. 
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Store layout



⁕ Store layout

⁕ Product placement 

⁕ Customer experience

⁕ Two main points of sale

⁕ Aesthetic decor 
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DIGITAL STORE 

LAYOUT



Inspired by the Nike website





THANKS!


