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RODUCT

Fashion can be cateamized besed on whw'il group lhey are seen In High
[ashion relers 1o -l-:mq; sand siyles (ha areaccepted by an exclusive group of lashion
leaders, numvh llle consumers who are the ||r51 o :idupl L%} in} 1n (_HHI:I\:,QH 54!,'1
that Iniclude [w_h laghivm fAle mu-«dl', Introduced, miade, and sald in limited quAantlies
and are 1elatively expensive 1o socialites-attists. calebmiles and lashion Innovators

BII'I iH'-;'t‘llun 15 ol only ﬁ|;':--‘I-L|I |]f,w-, H PEeIsen 16 rhussmi Lml S0 oW one
canappreciale culiure oy history [erealed my own Brand with ouliural and hislerical
concepls lrom & moodboard and inspiration. from here | can lesim & lol aboul how a
imaim-; caniranslen hig ins [11 ation imoa cellaction and Jind customens 64 unilr.g (i
this tareet brand so that -a-brand gan be known By sy Lm;lu besides thal, they
dalst kpow how tn gompete with many mickels lq i ‘-mvnw product qu.sllw and
strangthening brand valus: The brand r]m | name PRAVE 158 coulure brand 1hai has
a brand personality 1|nl I3 +-1n gant, sophisticaled, classic print, dliist, and respatiable
hj, eievaling e hustory,
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BRAND NAME

The Lvge ol the Praves Brand comes hom my name Praviasant The
;:n‘r-.f.r':-. Mravl s E:lele'-d Prave: wilh the asccen marks ona and a. | chose the
name Prave because ii 15 based on the elements-of lorming a simple trand
rame gt l'u-'ﬁ a shiong ph'tir.-:‘c:._'r[,:h\-' GOMmMPEs {It‘rr‘r’l I;':l-'- name |I.-.l.-3!|f !]'h.'ﬂ ol s MeEana

| 1f1r'rte_r.irth~_- miysel | t!‘-rmp'..g]w a collesiion thal | f\rr--in-:'-:




Prave i3 a coulure wormen s .-;:m]unq lrand (hal was loundsd v 2072

i i i
Ve [DEARTC GGULES Ol O LIFEl AT WSLOFLCAD OGNS 14 (AN s e - 1D
Prave }'I"I i locuses on aullural Bnd |"‘1"I1"’I i ["'I'l that rellem s love oo

local er intemational culture. Elevaling n history and culhme i nol only
apsthetleslly pleasing, but s mote sbout bullding and knowing widely how
histary 18 known

Prave Lrand is SY ANy TS Wil elsgie P fbnis and n”-}_,u_w.hlel‘;.
that looks moder, Prave brund uses Howy matenials, sueh ae silk organze, line
llle; sitk chifton and lined en ithe customer's body so thai ihe wearer still looks

elecant, bold, leels like he hasediscovered & history




o crealo a global brand thar still priodizes hisiary but sill looks

pllraciive 1o wommsn In every 1_'§r'.21':!||5

MISSION

*Main [nous 12 restoring the euliurg and preserding o for tha afr g
genaEilons making pseul all Lg dalalled alaments (nown overall liehiey losking
unpa tidl2led d=2lan

*Spneiallzes 8 one ol & Lind designs mads 1o nach elignls nned,
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——— TARGET MARKET

BEMOGRARPICS

Genden Woman
.f\;:.l-_: 23048 Yelts old _ _
women whose income stnels brem [BR & 500 000

CEOGRAFHICEN]

who ras In 2 bla ey Melropolitan eliy, Around (e world

PSYC HOQGCRATHIC

Tnrgel cuslomer censisi ol individusls who have a higher
Ineeme. e propensity fo purchase lusugy goods A high class
womaen wiwo loves lo shop. bul noi only thai, & women whose
-i,_rlu_ I demanile ansl Teininline e cuslomer who have an
interesiod in lashion ends. who love culiure or hisiory and an
srtisatlie peysug




Brand ldentity Classie and Romanilc

* Quality : High Fashion

;rﬁlg-':!.?.l Audlogee - 25 = 45 years old

PRICE

Start lrom LBR 2.500 000 | Mens Shirt )

i T j - [
DR 8000 000 [ Sheer Diwss )

PLACE ' KTAVIAN O

Online diere : lg priyooklavians
ifine Stere  lakarts

PROMOTION PRODUCT

* Rely svlely on publicsilons lrom mass medla and social madiu _
Women's Wear/Men's Wear

" lgin the CTI arganjesiinn in providing laedback lor paople MREE 16 Orde:
who work as weavers by pll‘!.'tiﬂ-ifrg tiaining as well as sguipmen| o 111
and raw malerials o -be processed - S

YTV Shows like Puter] Tndonesin und Migs Tridogiesia
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.|I+f-f|tl11u sulbinls sophilgriegrian uy wiween ol g | e g
Qunliy Fliob Faslien

S A P T O * Targei Audience : 25 = 50 vanrs old

PRICE

Sl e DR 4500000 0 Bue auud £l

[)]I() k:()iK:f\]R'T‘IB:igi IPR 5000000 [ Top )

PLACE

Onllne: Store o .-i-rfﬂuriiu:i.'ﬂi;1r]tLH
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Plaza Senavan. lakarnts

- | PROMOTION
L oulure
RT“’ . e meapiled severyl eavems suwchy &z W [Dewy Fastiion :'\ll-:'|.F’~
Iu.'.ll|i"||'| \:.--Irr'rl

Bug
Shoes
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*  Brand ldentiiy : Romantic, leminine, Clean & Loose Culling,
Fashionable & conliden!, Decoralive slemenls

* Qualiy = High Tashion
' Targer Audience : 25 = 0 years old
PRICE

IDR 9:000.000 ( Dress |
Custom dress sells [or 10000 - $20.000

PLACE
Online Store 1 ig biyanollicial
Website htips://biyan.com
Ollliwe Store: | Plaza Senayan, [akarts
PRODUCT
PROMOTION
* He ahended sevoersl events such as |[FW Made 1o Qidet

. . Wmner.'; Couture
Celebrity endarsement

Collaborated wilh even! designers lrom New York
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GABBANA

PRODUCT

Basic Produci
Women's Apparel

Expeclted Produet -
Men's A pa:e!. D&G
lunior Childrens

r'\ppatel

PETITORS

Brand |dentity : Sicilian, Medherranedn, Kemantic, Strong Waornen', ‘Conliden)
Map:, Famlly

' Quality - High Fashion

Targer Audience: Female Teenacers and Adulis 17 = 40 years old

PRICE

Statl From 1R (0.0 _ (1,000 |: l,}r.'_-_-:._-_\qu';r!'- |
[IDE 100 000000 { Runwa ¥ Cloihin Q)
PLACE

Online Store 19 Dol abbars

Websile hitps.//www delcegabbana.com
Olfline Siore : Dolee B Gabbans have theit headguariers In Milan, [taly and
have stores in mulliple counlnes worldwide They have their store outlals
locared tn New York, Tokyo and Hong Kong;

PROMOTION

Dolce & Cabbana promote their brand through 1their website, 1elevision

& : e i g 5 i &
advertisements and social medla. They are even [eslured in top magazines like
Vogue all sver (he world.

They make use ol gender siereciypes (o sell theit producls and éven objeciily
women/men in many of their advertisemenis

They have also launched a mobile applicalion called "The D&G Fashion Channel

which Is avallable lor the iPhone users, It |s using mobile as s direci way of
communicating with I1s customers-and lollowing the users in real life.

Il



D&GC has the highest

Oktaviano, Saplo D]OkD
different from B1}ran which is the secon
and motifs are more likely %
is more into fashion hentage but stll fashion forward.

FASHION

HERITAGE ~

artiko,

to herita

rice among us,
their desi

HI

because the brand is well known. D&G, Priyo

FORDABLI

maore EIPEHSI‘U’E

GH PRICE

ns and motifs tend to be fashion forward. It is
rice after D&G, whose designs
e fashion. and Prave is placed as an affordable brand and

FASHION

FORWARD

BRAND POSITIONING




STRENGTH
OPPURTUNITIES

High guality tesitle and product

el Jagams) | <rom

Produciive (eams and experienced watldwideand lol penpli
WoTkers eitoww alinar Prave Tivained
Frovide good-service 1o cusiomers Dvaaiiues Ly thie wearlsl sl

| : e el M IR A Tad 3l
Worldwide distribulion

THREATS

Nresemnee mow linnied

WEAKNESS marksl

4 z Lt e el |
I'hqh sharl up cosl ol prnrlup-l;.ﬁh :

Wesak brand

slEvenioareeernd

1]
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The Prave Logo lestures Elegant, Flifsm, Tradibonal, Sophisticated and
Raspectable; Il aisa teprasents ihe personallty of 113 brand &s. luxury brands

The PRAVE brand Lng:ﬁ: uses the Aubrey lont in 20 d color and also on &
white backaraund The gold color ol the lbgo is the calir ol success, aplilevamen
and ilumph. Associated with abundance and. prosperily, luxury and qlality,
peshige and sophilstication, value apd slegance: the paychology ol his color

implles alllusnce malerial wealith snd extravagance










BRAND FONTS

SWisTZILr 8T
: : - cunhemia UCAS
Euphemia UCAS Euphemia UCA

Abcdefehi| kimnoparstiuvwayz

Haratara Mais Demp

Harabara Mais Demo

Abcdelghijkimnopgrsiuvwxyz
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STATIONARY

CARD

PRAVE
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PRAVE

@ enomoesifimint.

PRAVE

WEEEN CLO TG LAEELS
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Prave: s Ej?'-i‘-snrli.i! l-f-!rrlii['.f-: J.ZHIH.';‘]'.II is ane ol |!-t_‘ witTonees|
slralegies lor a brand e surylve wnidid increasingly Ilterce brand
compelition. This ||u]."i‘.'?1.l‘.:r begause markel condiltlons sncounage
la|:1nil~‘~ I’y CHITY Gl byesm ﬁlr:gl;--gl.h.‘t Llvan s & bl A 1-’}111111 pus
campaigning In & convenliona!l wav. byl must be alile (o allrac)
lEgs ] lan ] i My re cregl e Aty all e v way E_}h!-‘. | I|1:‘-‘t
melhods used s by “;\'I-'lill';'\]'l.';h_-[ & il‘,.‘T'.\r"rl-.'.l! relationshlin whok
consumers; atousing eonsumer leslings with psyetologicsl Bnd
emolivnal epproaches. Cullivatitng imegination e the minds ol
consumers 1y an lmpopan parl ol the besle concepl ol personal

Brandine

From Hane &2 & lashlon design student, Hoslly U can lesrn 1o
make my own brand and limish a porilolio well. Going through
L]

sEvaela progesses SlwEiing Lrom E'.-nl]-.lln-_:; brand awareness so 1Ha)

buyers gel lo know the brand prave; fo lorming a brand Image.

Ik & slages ol Implemeniing psersanal byanding &re What

ultimeiaely can build sudience conlidence Iin the Prave Brend

CONCLUSION




FASTITQIN

LOOKBOOK







DRESS SIZE OLITERSIZE
BLIST ¥ BLIST DR

DRESS PRICE « Ry 1970000
WAIST 60 WAIST o0 OLITER FRICE . Rp- 1720000
HIP n LENGTH 86 WHOLE FRICE | 5690.000
| ENGTH - 110 D







JUMPSLNT FRIOL Ry 2100000

ILIMPSUNIT SIZE OLITER SIZI:

BUST - 82 UG LRQ
WAIST 60 WAIST 90y OUTER PRIGE « Rp. 3450000

Hip 90) LENGTH 33 WHOLE PRICE ::':Ep: 55500060

LENGTH 110







PDRESS SEZ]

WAIST G
LENGTH : 70







TOP 3171 SKIRT SiEe8 TOP PRICE Ry 250000
BLIST 90 WAISTE 68 SKINTPRICE, Ry 1100000
WAIST - 72 Hp a0 WHOLE PRICE kp 3050000
| ENGTH 51 LENGTH L 50







OUITER SIZE DRSS SIZE

o OUIER PRICE  Rys (050,000
BUST f WABT J6b SKIRT FRICT Ry L020/000

WA ST 44 HIpP 0()

WHOLE PRICE « Rp: 2220000
LENGTH 80 LENGITH - 1t




