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Description
With the unexpected worldwide virus pandemic, its cascading 
effects are comparable to those of a major economic recession. 
Due to the COVID-19, the stock market has been suffering major 
declines due to the closures of non-essential businesses. This is 
a snowball effect, where people are losing their jobs, which af-
fected the populations ability to afford their monthly expenses. 
This  pandemic has made an impact in multiple sectors, such as 
politics, economics, cultures and arts. As the world experiences 
this health scare, people need to rethink their spending habits 
on non essential items, furthermore focusing on survival needs. 
Therefore, the fashion industry will need to focus on a repurpos-
ing, “Back to Basics”, minimal and raw lifestyles. 

The virus’s impact will continue to cause an economic 
downfall leading to major debts in countries around the 

world. Therefore, the population will need to change their 
consumption habits in order to make ends meet. However, 

with the decrease of overconsumption and spendings within 
countries in North America, Europe and Asia are making 
low amounts of profit. As a result, many governments are 

implementing emergency budget plans to help boost their 
economy. This crisis has also affects everyones social life, 

the closure of education facilities, work places, places of 
gatherings, events, bars and restaurants prevent people 

from living their day-to-day lives, also taking a tole on the 
populations mental health.



The inspiration behind “Back to Basics” is influenced by the 
French Revolution. French monarchs of the time, notably,  Ma-
rie Antoinette was known for her over the top clothing, expen-

sive fabrics, a demonstration of overconsumption. At the same 
time, France was falling apart, leaving their people to die of 

starvation. This caused war between the people if France and 
their sovereigns. After the French Revolution, people did the 

opposite of Marie Antoinette and steered towards a more nat-
ural and realistic clothing, rather than wearing “over the top” 
garments. This part of history is similar to our current situa-
tion, after a humbling social and economical shift, consumer 
end their irresponsible ways of life and spending habits and 

revert to a more responsible and conscious lifestyle, focusing 
on repurposing, sustainability, comfort and minimalism. Af-

ter this outbreak, the fashion industry will need improve their 
ways to cater to their consumers

Another indirect influence of this trend is the chame-
leon lizard. This lizard in an analogy for survival and 
protection. Chameleons use their ability to change co-
lours and blend into their surroundings as a defence 
mechanism, protecting themselves from predators. The 
lizard transforms into nudes and earth tone colours 
which influenced the colour scheme to our Spring/Sum-
mer 2021. Basing the trend on a natural fibres to ensure 
a better sustainable environment for the planet.



Lastly, the inspiration of minimalism comes from the 
traditional Japanese Buddhist philosophy, Wabi-Sabi. 
This concept is interpreted as “imperfect, impermanent 
and incomplete” the art of imperfection. Wabi-Sabi ex-
plores the tender, raw beauty of rustic elegance, quiet 
taste, refined beauty and the belief that objects gain 
value through use and age. This tradition focuses on the 
cycle of growth, embracing frayed edges and seeking 
beauty in something that may be seen as unattractive. 

To conclude, Back to Basics reprisents a raw, minimal lifestyle. 
Due to this pandemic, it is inevitable that companies will go bank-
rupt or take a step back in the industry due to the lack of demand 
in supplies. Socially, restaurants and bars are suffering and will 
one day reopen, but like any other business, they will have a hard 
time paying rent and bills. Furthermore, Influences taken into this 
trend such as the French Revolution, with the transition of cloth-
ing trends, along with the influence of the protective chameleon 
lizard and its impact on the colour schemes chosen for the collec-
tion. Lastly, Wabi-Sabi philosophy and lifestyle which finds the 
perfection in the imperfection, this combination creates not only 
a clothing trend, but a new lifestyle.



Sandra Sandor, Hungarian designer, is 
the face of luxury brand Nanushka. San-
dor is known for using vegan leather and 
recycled materials, and focuses heavily 
on sourcing organic and environmentally 
friendly fabrics and protecting human 
resources. The majority of materials 
used are locally produced in Hungary, 
cutting back on their carbon footprint. 
Nonetheless, this was shown in her lat-
est Fall 2020 Ready-to-Wear collection 
“Bourgeois grunge” presented at Paris 
fashion week. All designs in her col-
lection were made of half faux leather 
and half recycled, regenerated scraps, 
demonstrating her sustainable collection 
and encapsulating her love for nature. 
The brands Spring/Summer collection 
2020 is inspired by a Mediterranean 
aesthetic. The colour palette shows some 
earthy tones and pastel colours, as her 
creativity pours through in her contem-
porary looks. Most recently, they collabo-
rated with a ceramic artist who made all 
of their buttons. This helps the economy 
by creating some job opportunities for la-
dies in the Rural Hungary area who don’t 
have any work during the winter months. 

International Designer 
Sandra Sandor 



MarkAntoine is a Montreal based designer who 
has graduated from LaSalle College, in fashion 
design and management. Specializing in high 
fashion streetwear, MarkAntoine launched his 
own label in 2015. Fresh out of school, MarkAn-
toine made his name in the fashion industry. 
His inspiration comes from uncanny, dualities 
and contrast, as his creativity begins to un-
ravel in the exotic-graphic aesthetic that he is 
known to design. He is a big advocate of having 
sustainable and eco-friendly garments be a key 
part of his collections, and opts for recycled 
materials especially denim by giving them a 
second life. He often works with organic cotton 
as well. He is constantly looking for local tal-
ented designers to collaborate with as he keeps 
up to date with the latest trends yet is cautious 
about the environment. We believe he fits well 
with our trend as he keeps sustainability as 
his main priority, helping our environment and 
setting an example for our future in the indus-
try. His collections are very exclusive and limit-
ed excluding the idea of over consumption and 
waste.

Local Designer
MarkAntoine



Stylist 
Chris Benns

For our stylist, we have chosen Chris Benns, who is based in London and 
styles both for celebrities, athletes and fashion editorials. He has made 

his way through to Stockholm and New York City, continuously expand-
ing his portfolio. We have chosen Chris Benns as our stylist because he 

tends to go towards a more minimal look, using nudes and natural back-
grounds.  

We needed a stylist who will understand how to work with soft colours 
and rely less on the use of accessories, in order to coincide with our ‘sur-

vivalist’ trend. We want to showcase the use and importance of basics 
and Benns does a wonderful job of putting this into perspective for the 

viewer. 

In our editorial we will often use greenery as a pop of colour to help tie 
in the natural element. This is also a strategy that Benns uses, only in a 
more modern way. Chris Benns has a knack for turning something sim-

ple, into something that will capture the attention of the viewer. Through 
the use of simple backgrounds and single pops of colour, Benns is able 
to create a natural and minimal ambiance within his pictures. This is 

something that differentiates our stylist from others, since most tend to 
use an endless amount of accessories, colours, etc. to attract their con-
sumer, whereas Benns usually steers towards the complete opposite of 

that. 



We also wanted a stylist that could demon-
strate a sense of effortlessness, through the 
clothes but also through the models. We 
want an editorial that looks natural and fea-
sible for our consumer. Benns works won-
ders by arranging his models in such natu-
ral positions, whether it be sitting on a chair 
or standing with their hands in their pock-
ets, that a consumer would feel like they can 
easily relate to the model and as a result the 
collection. 

To conclude, Benns is the stylist who best 
portrays our vision of a basic and minimal 
look. He has a way of highlighting the shift 
in not only the garments, but also the life-
style which further helps the viewer under-
stand the importance of minimalism and a 
‘Back to Basics’ approach. 



Moodboard



We have chosen these fifteen images 
to showcase garments that are a per-
fect embodiment of our trend, as well 
as showcasing its versatility in differ-
ent tiers of fashion. Our “back to ba-
sics” idea bases itself on the current 
social, political and economical cli-
mate and at its essence is about using 
natural earthy tones, fabrics, while 
maintaining artful silhouettes with 
soft folds and no sharp or angular 
shapes. The trend is also about em-
bracing femininity in a natural world 
post struggle and hardship, in a clean 
and elegant way. 
 The colour palette in our gar-
ments 1, 4, 8, 9 and 14 are very repre-
sentative of the natural earth tones 
our trend will reflect, colours and 
tones that one might see in the forest, 
the desert or the hues of a natural 
gemstone. The other images play on 
the other side of our palette, the clas-
sic soft blacks and warm whites and 
beiges that are timeless and never 
go out of style. The softness of all the 
colours ensures that they will comple-
ment each other in various combina-
tions. 
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Images 4, 7, 8, 9 and 15 are also excel-
lent examples of rustic crushed linen 
that looks as though it would blend in 
flawlessly in a natural environment. 
Linen is also a good idea for summer as 
it’s a beautiful, lightweight and breath-
able fabric. We have also incorporated 
cottons and a small element of silk into 
the assortment, in order to maximize 
textures and sheen varieties. 
 It is also clear from all of the gar-
ment examples that there is nothing 
skin tight and there is an even mix of 
slightly more structured garments such 
as the more high end dresses show 
cased in images 1, 11 and 12 and the 
suits in images 10 and 14, and the more 
loose and boxy garments that also offer 
a gorgeous silhouette.
 Finally, image 13 shows a simplis-
tic and clean straw hat that fits perfect-
ly into the trend. As we are conjuring 
“back to basics” we want to highlight 
very few accessories, but an elegant 
and functional straw hat for summer 
fits perfectly into the energy and image 
that we are projecting. 
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Editorial
Coming soon...


