
S N E A K Y

special edition : celebrating 

a century of sneakers
The evolution of comtemporary fashion’s go-to 

everyday shoe and a look on it’s journey through 
history



pring is finally ringing in the warm sun upon us. We 
are letting go of our heavy coats, kicking off  those 

boots and lacing up some sneakers.

 When I was younger, clubs’ dress codes 
wouldn’t allow sneakers. If they caught 

you lining up in a pair of Jordans, even if 
they cost a fortune, you would be sent 
back home.  Going even further back 
in time, one of our professors had 
told us that back in their era, students 
would change into their sneakers 
only for physical education courses 
or when they were about to engage 
into some physical activity. The idea of 

wearing athletic footwear leisurely was 
not a thing.

Today, it’s our go to shoe. I see them at the 
club, in school and even in church. In just a 100 

years since the start of it’s mass production, sneakers 
have been walking off the court and has really taken 
off in the fashion world, too. 

In this issue, we go all the way back to the very start. 

A special Thank you 

All the best, 

THE OFR I S E



In
this issue......



Converse All-Star Chuck Taylor 
sneakers are  a timeless piece. 
This sneaker that has not  un-

dergone many style modifications 
since the late fourties. In fact, even the 
earliest pair of All Stars which debuted 
in 1917(without the Taylor name) 
has a style recognizable to it’s current 
models. 

Growing up, Chucks to me were a 
symbol laid back fashions. This ranged 
from alternative-punk to skaters fash-
ions. As I grew older, it just became 
a shoe which style I never got sick 
of, and because a staple story-tell-
ing canvas shoe.  I never kept 
them clean, I let all the adventures 
be told by it’s wear and tears. 

Never did it cross my mind that 
Chucks are athletic footwear. By 
the mid-90s, brands like Nike and 
Adidas and the likes of them were 
what kids like me recognized as sport 
shoes. Little did I know, that Chuck 
Taylor was a real man (unlike Betty 
Crocker). Not only that, but he pretty 
much pioneered athletic footwear en-
dorsement. All these brands followed 
in his shadow. 

 
It was no surprise to me that he 

wanted to meet at the Staples Center. I 
took an Uber straight from my red eye 
and made my way through Toronto’s 
heavy traffic. When this interview was 
scheduled, I found it awfully odd to 
book such a large space for an inter-
view, especially one we weren’t shoot-
ing on film. However, when I got there 
and shook his hand, I udnerstood 

perfectly – this atmosphere would 
bring me into his atmosphere. 

Sneaky: How did you first build a 
relationship with Converse?

Chuck Taylor: I needed a bit of 
money. The NBA wasn’t a thing yet 
and I wasn’t making the figures today’s 
basketball stars earn. I loved basket-
ball, it just made sense for me to ask 
a basketball shoe company for a job. 

Turned out, I did a really good 

job as a salesman there. 

S: Good? I hope you meant amazing! 
Even before the shoes were officially 
endorsed by you, they were already 
coined as the Chuck shoe! You were 
a pivotal change to the Converse 
All-Star shoe. How do you think you 
managed this? 

CT;  Before I talk about how this 
all played out, I want it to be clear, it 
was never a huge ploy for me to rise 
to fame. I really just had a passion for 
the sport, and I happened to be selling 
a product that enhanced the sport’s 
experience at the time. I didn’t have 

the consumer behaviour studies or 
marketing plans to back up what I was 
doing. I had passion.

S:That’s inspiring! 
CT: But to answer your question, 

as to how. I was opening basketball 
clinics to teach kids tips and tricks 
to improve their game. I then played 
for the Converse All Stars baskeyball 
team. I travelled a lot doing these gigs, 
and as I did, I spread the word and 
continued promoting and selling these 

products. Converse recognized my 
selling tactics were giving them great 

numbers, that in the 30s I officially 
endorsed them. It was my personal 
idea to add the patch with my name 
on the side panel of the shoe.

S:That’s amazing! You must have 
made a lot of money. I mean, look at 

Michael Jordan. He made more in his 
Air Jordan endorsement than he did 
in his NBA earnings.

CT: I didn’t make any royalties off 
putting my name on those shoes. I 
probably would have made a killing. If 
I could have left those royalties to my 
estate too, whoever inherits it would 
be flooded in money. I read on Com-
plex Magazine that a pair is solf every 
43 seconds! 

I was so surprised to have learned he 
wasn’t earning royalties. He continued 
to work on commission and lived a 
pretty modest life. I guess times were 
simpler. Considering this all happened 
in the midst of the Great Depression, 
he did very well for himself.

converse-ation with

chuck taylor

– Selena Gomez
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