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Our Story

SAIKI is a Jakarta based sustainable ready-to-wear fashion brand that has the
combination of edginess and touches of femininity. Pieces of bridal garments, which are
usually a one time used item are upcycled and cooperated in our designs to add touches of
femininity and beauty. As a brand, we strive to be conscious and provide garments that
are ethically produced. In this day and age, textile waste is a big impact in the
environment and almost 11.2 million tons of textile waste ended up in landfills. This is one
of the reasons why we decided to use deadstock materials and second-hand fabrics in the
production of our garments, so people can express themselves while still being conscious

and ethical.

The name ‘SAIKDI’ is from the pronounciation of ‘“‘psyche”, which was the Greek Goddess
of soul. Psyche was known for her beauty and her symbol was butterfly wings. The
butterfly symbol in Saiki represent beauty and courage to embrace transformation. That
iIs why we as brand, want each souls to embrace their own beauty and transform to their
better selves. By wearing our designs, we want young women to feel empowered to
transform to be bold and confident. Our designs will be one of a kind and limited in

quantity since we only produce until the certain materials are no longer available.
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LOGOGRAM LOGOTYPE

7 SAIKI

THE STORY
Butterfly symbolizes Psyche, the Greek

goddess of soul as well as transforma-
tion. Psyche represents beauty, which

Saiki wants people to embrace.

LOGOGRAM LOGOTYPE

V' SAIKI

THE STORY

The meaning of transformation in but-

terfly can be seen In this logo, there
are two sides of transformation, the

before & after.

LOGOGRAM LOGOTYPE

W  SAIKI

THE STORY

This logo represents the beauty of trans-
formation towards the bolder side. This
logo shows that Saiki wants people to

transform to their bolder sides.
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Chosen Jogo

THE STORY COLOR
LOGOGRAM

The logogram represents the

transformation towards the bolder

side. This shows that Saiki wants

young women to embrace their

beauty and transform to their

bolder sides. We want the logo-

type to be bold yet simple.
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Color palelte

This light lilac purple
color is from the
Parides zacynthus

butterfly, it represents
feminine energy and

delicacy, as well as ro-

mantic & nostalgic

This light pistachio
green color is from the
Sesostris butterfly and
it represents youthful-
ness, freshness, and
compliments the lilac

color

This orange peach

color is from Anchises
cattleheart butterfly,
it represents enthusi-

asm, creativity, en-

couragement, change,
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We chose this dark char-

and expression

coal color from the but-
terflies’ colors to add de-

tails of edginess to the

combination of colors

without being harsh
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Collaterals

Hang tag

Hang tag

Hang tag
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(Collaterals

Packaging
Packaging

Packaging

SAIKI

! LET YOUR SOUL TRANSFORM TO THE BETTER YOU.
LET YOUR SOUL TRANSFORM TO THE BETTER YOU. |

Packaging
Packaging
Packaging
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Collaterals Website
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Brand
Division
Saiki Anyar

Saiki Anyar is the di-

vison brand of Saiki.

We want to create
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materials that are

unconventional & we
want to reuse mate-

rials that are no
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typically seen in

fashion.
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“Saiki” is “now” in Java-

M
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nese “Anyar” is “new’”

in Javanese. We want to
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fashion with various types

of second-hand materials.
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THANK YOU




