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The Imperium
a chain of historical boutique hotels

brand identity • illustrative project 

 The Imperium is a line of hotels that required 
a branding initiative to reflect their unique business 
model. The various branches are situated in notable 
regions in what would have been the Roman Empire. 
As opposed to the decadence that most hotels offer, 
The Imperium aims to promote self-improvement 
by incorporating activities that would stimulate the 
mind and body; a form of quasi-training, if you will. 
These activities, which are primarily either athletic 
or scholastic, playfully mimics the various regiments 
those in the Roman Empire had. The purpose of 
the brand identity was to bring out the aspects of 
daily Roman life, expressed through symbolism and 
conflation, of the different classes in their society. 

The logo is comprised of a battle standard that depicts 
a structure that is specific to the region it is in, 
denoting itself of a specification of the amenities and 
services it provides. Be it a focus on athletic, academic, 
or some other particular program, the historic location 
it is in is relevant to what the branch provides. Icons, 
artwork, and other elements are illustrations that 
pay tribute to the noteworthy and most recognizable 
aspects of the Roman Empire. These illustrations are 
utilized as analogous devices to associate mundane 
icons with aspects of their society, i.e the recreation 
centre being denoted by the Coliseum, or the library 
denoted by a scroll. Including the branding, collateral 
items include: energy bars, teas, scented candles, and 
amongst other things. The overall design was done in 
a structured manner as a reflection of the unparalleled 
order that the Romans employed.







Baguio
The Dawn of Easy Days

city branding • environmental design

This city branding project for Baguio, Philippines 
adopts the idea of “Dawn of Easy Days.” The concept 
statement reflects the “easy rural life” that the city 
boasts. Known as the “Summer Capital,” Baguio gets 
ideal and consistent sunlight, hence the use of the 
analogy of “Dawn.” Aimed to reinvigorate the region’s 
appeal to tourists and residents alike, it is an urbanized 
city that retains its bucolic nature and traditions; 
unseen anywhere else in the country. 

The logo consists of an illustration of a winding 
road that’s adorned with a rising sun. Keeping the 
geographic location of the city in mind, it is situated 
atop a plateau and nestled inside a collection of 
valleys, the logo aims to reflect its unique placement. 
The style in which it’s illustrated is to portray the 
renowned dedication that the city has towards 
traditional locally produced and hand-crafted goods. 
The artwork consists of line work that mimics Kalinga 
tattoos, a culture of which hold great prominence in 
the region. 







Flushdrive
Don’t let it bug you.

computer cleaning kit • packaging design

Flushdrive is a computer cleaning kit which is aimed 
to adopt the geek culture that surrounds the idea of 
computers and technology; the stereotypical IT person. 
The logo is comprised of thick glasses and a raised 
eyebrow, as to insinuate the complacent attitude a 
person of this character might have when approaching 
tech problems. The name “flushdrive” is a play on 
words of “flashdrive” that being “flush” is the act of 
cleaning in the context that it’s in.

The brand artwork consists of stylized circuitry 
that one would immediately see when they open a 
computer to clean it. The colours used is a deliberate 
selection of bright blues and yellows since it is 
innately seen as clean or at least associated with it. 
The naming convention uses stereotypical geeky and/
or quirky names to be coupled with the contents of 
the kit. Overall the style is made to be clean, simple, 
and ergonomic.







Miko
a sip of harmony

beverage design • conceptual development

Miko is a line of iced teas that borrows heavily from 
Japanese culture. The name “Miko” comes from the 
Shinto Title used for the Priestesses that guard and 
maintain the temple. The logo itself is an attempt to 
resemble Kanji, however the graphic itself is just an 
amalgamation of the letters that comprise the word 
“TEA”; jumbled together as pseudo calligraphy. 

The Shinto faith is a pagan religion; believing in 
numerous deities. These deities are embodiments of 
aspects in nature, for instance Omoikane is the God 
of Wisdom. From this, a juxtaposition was made with 
the nature of the deity and associate that with certain 
benefits of the tea.

The art style utilized in the packaging reflects the 
idea of fabled characters, posterized and idealized. An 
approach that represents the deities with serene and 
foreboding visages.







The Odd Squirts
Children’s Bath Toys

toy packaging • dimensional design

The toy packaging made for The Odd Squirts adopts 
an infantile style that is directed towards very young 
children. Bright colours and cutesy graphics were 
paramount for this project. The toys inside were bath 
toys that squirted water, to which I took that idea 
for the brand’s name. These toys were far from being 
anatomically correct and were heavily stylized, hence 
the use of the word “odd” in the brand. Using bright 
patterns and approachable characters, the packaging 
aimed to help characterize the toys that it housed, 
giving them names and attributes as well as caricatures 
of themselves.

Overall the toy packaging adopted an art style that 
coincides with the sort of appeal that little children 
tend to gravitate to, which is bright, colourful, and 
almost hand done.







The Vault of Art
Resource Library

app design • UX/UI interface

The Vault of Art is an application that offers a vast 
library of stock photos, fonts, graphics, and many 
other resources in a convenient platform, provided by 
the community of users. Following the benchmarks 
of UX/UI design, the app adopts a minimalistic design 
that consciously avoids intrusive visuals. Avoiding 
distracting icons and overwhelming graphics, The 
Vault of Art adheres to the principles of an art gallery 
by staying paramountly neutral.

In terms of functionality, the app has an 
unprecedented manner of intuitive ease, making it as 
simple for the user to navigate and utilize as possible. 
The app is divided into three principal categories 
that are immediately accessible throug h the toolbar. 
Whereby the following categories are as such: The 
Files, The Depository, and The Profile.

The Files is a directorial hub where everything the 
user had downloaded and uploaded reside. 
The Depository is the gateway into the app’s content 
where the initial screen would display recommended 
content based on the user’s activity, presenting itself 
as a one scrolling page as to maximize content to 
showcase in the smallest amount of time. 
The Profile is where the personalization of the user’s 
presence in the app, as well as directly communicating 
with other members present. 





https://invis.io/ASNMFTTH3UE#/314626331_13-_Splash_Screen-100


Watchers of Null
Nihilist Article

editorial design • interactive multimedia

Watchers of the Null is an editorial design made in 
multiple platforms, from print to interactive, which 
is predicated on the works of Friedrich Nietzsche; 
namely Nihilism. It explores the philosophy behind 
Nihilism and its often-misunderstood propositions. 
Taking into consideration that through its extreme 
pessimism and absent higher principles, it also sheds 
light the infinite possibilities and purpose it presents, 
and it is that very premise that’s reflected on the 
design. Adopting a bleak yet pristine look by utilizing 
no colors and clear photography, it is an inflection to 
the absent platitudes of Nihilism and the liberating 
feeling it presents. 
 
The interactive platform of the design incorporates a 
navigation bar in order to optimize the user’s traversal 
within the article; utilizing clear and intuitive icons.







Cosmonaut
The Venturer’s Supply Station

packaging design • corporate branding

Cosmonaut is a brand of long lasting and ready-
to-eat foodstuffs; predicated on the theme of retro 
sci-fi stylings. The brand coincides with the fanatical 
optimism that the 1950’s had with space travel. It 
follows the style of bulbous rockets, vacuum tubes, 
and other whimsical gizmos that were all exaggerated 
and borderline comical. This retro style is carried over 
in the brand by utilizing clean and playful typography, 
as well as incorporating clear vector graphics and 
icons that pertain to the established motif. Colours 
were carefully selected to not only portray a pop-retro 
impression, but also to serve as distinctions towards 
edibility. The applications of the brands, including 
the packaging, were specifically designed to be 
unconventional and almost child-like in order to bring 
out the naivete of the emergence of space travel of the 
1950’s.

The applications included in the brand range from 
various vitamin tablets to entire freeze-dried meals. 
It offers a diverse array of products that are all 
structured in ways that would fit each other perfectly 
in any given container; providing optimal storage 
solutions.






