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In a journey to share through the new perspective.

A collective footages of a big dream with small why.

Stevanie Djulifen - 2030084
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ALL & ABOUT

Epicenity is a genderless fashion themed online webinar prepared by
Costume History Il Class of Winter 2021 student for our final project. For
over two months, the team has worked on the preparation of the webinar,
starting from the general discussion about the topic, guest star, rundown,
and several contents for the big day. I'm beyond grateful to contribute in
this project as the Head of Committee, who lead and manage every
division as well as taking part in every step and progress of the event's

preparation.

After countless discussions, meetings, practices, and reherseals, the
whole team setted the date of 10 April 2021 to be the big day of our
dream. Fast forward to the preparation, every division worked real hard to
create a memorable event. Not only for our final project purpose, we have
always wanted the event itself to become an educative and insightful 3
hours long talk. Every content presented by the representatives are
curated, discussed and approved by our mentor and lecturer,

Mr. Ichwan Thoha.




THE B I G

3 hours long,

insightful talks.



EXPLAINED

During the day of our webinar, we
managed to do our final reherseal with
the team to make sure that everything
goes on plan. The event is welcomed by
the speech of Mr. Richard Kaunang as
the head of Fashion Business Program,
with Mr. Dino Augusto as the moderator.
The speech was inspirative and
delightful, it was the moment that we
realize how blessed we are to be fully
supported by Lasalle’s Fashion Business
family. After the welcoming speech, we
have Ms. Shinta as the representative of
the admission department to introduce
Fashion Business Program to the

audiences.

Mr. Ichwan Thoha, as our lecturer and
mentor also express his thoughts on our
webinar event through the brief talk of
him with the moderator. It was a fun and
full of expression moment as the
opening of our event. Everything was

explained by Mr. Ichwan,

startng from the background of our
event itself until his vision and
expectation on the event. He also
explained a brief description of our
class, Costume History Il. He shared his
inspirative and insightful perspective to
the audience with his bubbly and

cheerful personality.

To tone up the event, we invited two
guest stars from a different field

Angela Rachel and Andy Yanata. It was a
fun yet insightful sessions with our
guest stars. Moreover, we have group
presentations coming right after the
guest stars chit-chat session. Wrapped
in an interesting presentation layout, the
4 groups elaborate the contents into a

lively session.

The wonderful event was/closed with a
Q&A session led by /our moderator, mr-
Dino and it was|so /fun té hear from our

mentor's perspective,-Mr. Ichwan Fhoha.
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COMMERCIALIZING
GENDERLESS CONCEPT

THE NEW ERA I N

Based on Vogue's Interview with the Scottish designer, Charles
Jeffrey, it's stated that having to decide between men’s and F A S H I O N
women's section when shopping online is o difficult moment.

According to Jeffrey, one of the solufion a business owner could

implement is by looking Into o deeper perspective In terms of B U S I
social aspects by putting our feet in LGBTC+ person's shoes. N E
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As we are eager to share our perspective and knowledge related to this
semester’s class, our group chose to discuss the topic of commercializing
strategies with Felicia and me, Stevanie, as the presenter. We find that this
topic is light yet insightful, a very fun and interesting topic to be discussed
due to its fresh and strategic perspectives. Focusing on the strategy
initiatives and brand inspiration, the presentation was discussing about
target market, aspects that needed to be highlighted by a genderless

fashion brand, until the executions from several brand inspirations.

Through this talk, audiences knew that growing a genderless fashion
brand has been challenging in several aspects but it also signed a great
potential to expand the fashion market in the future. Not only
international brands, we managed to research and discussed about
local genderless brand that was very inspirative for the audience who

interest in developing a genderless collections or brand.







