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Having the privilege of working in the fashion industry and gaining tremendous experience, I 
am now looking for a new challenge. I pay close attention to detail, thus being regarded as a 
person with a keen eye. The driving engine of my success is my willingness to better myself 
and my surroundings. I wish to seize an opportunity to grow in a team environment that will 
profit all parties involved. I truly believe that given the open door I will provide long term 
returns of equivalent value to those I will benefit from. At-work creativity has taken me 
across North America showcasing my abilities to organize, produce and coordinate major 
events in relation to internationally televised entertainment and sporting shows. Moving 
forward from a proud history, I am looking to build a more decorated future with a well 
reputed employer 

PROFILE 

 

 Experience in coordinating events such as fashion shows 

 General knowledge of computer programs such as Microsoft word, 
PowerPoint, Excel, Adobe Illustrator & Photoshop 

 Language spoken and written: French and English 

  Customer service and sales experience 

 Excellent communication skills and experience with the public 

 Marketing skills in the fashion industry 

 Trend analysis in the fashion industry 

 Ability to take initiative when required 

 Quick learner and ability to work in a fast pace environment 

 Able to work on a team, as well as independently  

 

 

 
 
 
 
 



 

FORMATION 
2002-2006 –LASALLE COLLEGE 

 Fashion Marketing Collegial Study Diploma 
 

 
 

WORKING EXPERIENCE 
 
2011-2012- HEADRUSH APPAREL CANADA, MONTREAL, QUEBEC, MARKETING 
COORDINATOR 

 Produce and coordinate fashion shows 
 Coordinate photo shoots 
 Manage and update all media coverage and subsequent press books 
 Supervise and coordinate events across Canada and the U.S.A 
 Initiate marketing strategies and implement actions to influence the market 
 Execute online social media strategy, offline marketing strategies and 

campaign 
 Organize and conduct promotional events, exhibitions  and trade shows in 

relation to the Ultimate Fighting Championship (UFC), the largest mixed 
martial arts promotion company in the world which hosts most of the top-
ranked fighters in the sport and produces events worldwide 

 Creates and conducts company pitch & proposal presentations 
 Build a PR plan and represent company at major events, media and magazines 
 Act as liaisons between media, suppliers, clients, collaborators and build a 

close relationship 
 Understand and align brand's marketing and product design direction 
 Handle Customer Relationship Management 

 
 
2008-2011- TIME SUPPERCLUB, MONTREAL, QUEBEC- WAITRESS AND 
BARTENDER 
 

 Master the latest mixology, bar equipment and sanitation standards. 
 Maintain highest standard of customer service 

 
 
 
 
 
 
 
 
 
 

http://en.wikipedia.org/wiki/Mixed_martial_arts
http://en.wikipedia.org/wiki/Mixed_martial_arts
http://en.wikipedia.org/wiki/Promoter_(entertainment)


2008-2009- COPA RECORDS & PUBLISHING, MONTREAL, QUEBEC- P.R. DIRECTOR 
 Respond to requests for information from the media or designate another 

appropriate spokesperson or information source 
 Establish and maintain cooperative relationships with representatives of 

community, consumer, employee, and public interest groups. 
 Confer with other managers and support personnel to produce or coordinate 

production of advertisements and promotions. 
 Arrange public appearances, concert, cd launches, contests, or exhibits for 

clients /artists 
 Study the objectives, promotional policies and needs of organizations to 

develop public relations strategies that will influence public opinion or 
promote artists, products and services 

 Confer with other managers to identify trends and key group interests and 
concerns or to provide advice on business decisions. 

 Consult with advertising agencies or staff to arrange promotional campaigns 
in all types of media for products, organizations, or individuals 

 Promote and sell concerts and shows 
 
2007- DADOON AGENCY, MONTREAL, QUEBEC-MARKETING & CUSTOMER SERVICE 

 Prepare orders for shipping 
 Follow-up with suppliers 
 Follow-up with customers 
 Execute inventory control 
 Organise showroom 
 Prospect new clients and new lines 
 Demonstrate merchandise to customers 
 Manage accounts receivable 
 Implement marketing strategies 
 Develop promotion strategies 

 
2000-2002-SOUTHBEACH COUTURE, MIAMI, FLORIDA-SALES ASSOCIATE 

 Execute inventory control 
 Cash handling 
 Implement sales management 
 Work closely with customers to provide advices and expertise on fashion  

merchandise 
 Conduct opening and closing procedures 
 Meet sales and profit objectives 
 Maintain highest standard of communication objectives 

 
 
 
 
 
 
 



ACCOMPLISHMENTS 
 
2011- Pay-per-view host for Instinct mma  
2008- Lead Role in the movie “Battle of souls” 
2006- Model and promoter for DUB brand weather gear at the Winter Sportswear Trade 

show 
2006- Internship at the Francine Brûlé Agency, for B4 concept division 
2004- Production of a fashion show for Vibes stores  
2003- Stylist for Lasalle College’s Fashion show  
1999-2002-TOP MODEL AGENCY, MIAMI, FLORIDA 

 Modeled for photo shoot 
 Modeled and performed in music videos 

1999-2002-ID MODELS AND TALENT MANAGEMENT, MIAMI, FLORIDA 
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