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About  Me

I am a creative person and I cannot concibe a single day 
without being able to get up and freely choose what I want to 
wear. I really think that the funniest part of fashion is the 
power to create an imaginary through some pieces of clothing 

and an attitude.

In my opinion, having references is very important and we must
 stay tuned to everything that surrounds us. Through
shapes, colors and different cultures we can extract a

 message which will end up being developed in our own visual 
speech.

     I am currently studying Fashion design degree, and step
 by step I keep discovering myself in this world full of 

imagination. As someone said one day, the most important thing 
is to be awake.
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Notable Projects

Garments Magazines DraftingCollections
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Project  1
FASHION
DESIGN
PROJECTS

We can do it

This collection based on the 2nd World War is inspired by those women who 
fought for well-being. Their role was decisive. They were snipers, spy, pilots 
and built weapons, ships and tanks. They always were in the rear as they 
were not alowed to be on the batlefield. In USA, they also altered their 

occupation as housewives with work in the munitions factories.
The best known advertising poster of that time was from Rosie, the riveter, 

and its famous phrase “We can
do it”. Because there is nothing that woman cannot do.

She is self-confident, pasionate and spontaneous. Also adventurous and a lover 
of truth. These looks welcome a sophisticated imaginary aimed at al those 
upper-middle class women who like to show of powerful and feminine beauties. 
With a militar aesthetic, these garments can be used on diferent occasions. 
Its mision is to be functional but without losing an iota of elegance, what 

endows them with a warrior spirit.
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Trapunto technique as a 
fabric manipulation.
Cross shape for the denial 
of the invisibility
of women and as a symbol 
of a rebel flower.
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TECHNICAL SHEETS
EXAMPLES
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Project  2
FASHION
DESIGN
PROJECTS

sunny afternoon

Noble and synthetic fabrics; geometric and colorful prints; casual 
and sport garments, and intimate and leisure spaces in which 
those years are appreciated to this spring SS/21 collection is 

aimed.

On the one hand, I was inspired by the subculture of mods, 
originating in London in the 60s and highlighted by a philosophy 
of life that revolves around tailoring fashion, jazz music and the 
intellect, among other aspects. On the other hand, I focused on 
the sportswear aesthetic of the 80s, where it is filled with color 
and shapes as a result of a society in which the influence of 

music and entertainment was growing.

Sunny afternoon, a song from the mod scene (by The Kinks), 
reflects the mere concerns of some young people on a sunny 

summer afternoon. This collection represents, therefore, a current 
pre-adolescent group that has concerns in its own understanding 
and contribution in the future, as well as in its appearance, 

wrapped in a style with a retro air that does not forget its taste 
for the classic.
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TECHNICAL SHEETS
EXAMPLES
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P L A N N I N G



Project  3
RECYCLED
PRODUCTS
WORKSHOP

Gold jewelry collection, based 
in the repetition of springs as 

accessories.
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Project  4
STYLING
PROJECTS_
CREATIVITY

The garment consists of carrying out a deconstruction. 
From a basic pattern of a men’s vest I ended up 

turning it into an overall.

Inspired by glunge, a term coined by Rick Owens and 
Michelle Lamy -and obtained from glam and grunge- I 
created a draped effect, a ruffle and gathers thanks 
to the grosgrain ribbons and the plastic buckles as 

trimmings. 
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Project  5
DESIGNERS AND
CONTEMPORARY
TRENDS

Research on an emerging fashion 
brand.

Magazine for Odeur Studios, 
founded by designers Petter 
Hollström and Gorjan Lauseger. 
Both based and raised in Stockholm 

(Sweden).

Here there are only a few  pages from 
the original one.
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Project  6
DIGITAL
TECHNOLOGY

Research on a topic of our 
interest.

Simulation of an existing magazine 
about sneakers.

Here there are only a few  pages from 
the original one.
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Project  7
FASHION
COMMUNICATION
AND JOURNALISM

Review of a recent fashion 
show from Alexander 

McQueen.
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THANK YOU.

I keep working everyday and doing more 
interesting projects, in order to acquire 
knowledge and grow as a designer.


