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Christopher Kane is the London label 
challenging fashion ideologies and notions of 
beauty since 2006. The ordinary is transformed 
into the extraordinary when collections that 
start with autobiographical inspirations are 
realised using innovative techniques.



BRAND HISTORY

Kane established his namesake 
label in 2006, with his sister 
Tammy as the brand's co-creative 
director and co-founder. His first 
independent show, a collection of 
neon bandage dresses, was 
presented in the Spring/Summer 
2006 season in London Fashion 
Week. Over the following seasons, 
Kane would receive rave reviews 
for his fresh take on fashion and 
his ability to recast materials and 
prints once fallen from favour, and 
place them right back into the 
aspirations of the industry and 
the wider consumer.
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POSITIONING OF BRAND

- Mid Level Designer.
- Target market : Millennials (age 24-40)
- Prices from £185 - £2500 (approx. $240 - $3200)
- Regular customers have a relatively high 

income.

CONSUMER PSYCHOLOGY

- Females (24-40 year old) like to wear bright colors 
and invest in british designers.

- Buys for occasion wears.
- Buys into the brand as a fashion statement.

BRAND TYPE AND PURPOSE

- Smart/casual aesthetic or occasion wear.
- Indulgent shopping.
- Sizes from XS-XL or UK6-UK14.

SHOPPING ENVIRONMENTS

- Stockists rather than independent shops: Harvey 
Nichols, Selfridges, net-a-porter.

- Concession store has own layout / style in 
departments store.

MARKET SEGMENTATION



STRENGTHS

- Bold prints and slogans create a recognizable 
style.

- Personality shines through garments creating 
quirky style.

WEAKNESSES

- Not got a large overseas market.
- Rarely collaborates with designers, artists, or 

celebrities.

OPPORTUNITIES

- Collaborations with other designers and high 
street brands.

- Diffusion lines for younger market (get 
consumer interested in brand at a young age).

THREATS

- Other brands offering similar aesthetic especially 
slogan t-shirts as these are best sellers.

- Luxury market competitors.
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PRODUCT DEVELOPMENT



TREND ANALYSIS



Rejina Pyo
Spring 2021

Dodo Bar Or
Spring 2021

GANNIRetro Resort

F A S H I O N   S C A N F A S H I O N   S C A N 

Maryam Nassir Zader
Spring 2021

Dodo Bar Or



Artistic 
Impression

F A S H I O N   S C A N F A S H I O N   S C A N 

Charles Jeffrey Loverboy
Spring 2021

Ottolinger
Fall 2020

Casablanca Kapital
Global



Tinted Pastels

F A S H I O N   S C A N F A S H I O N   S C A N M E D I A   S C A N

Raf Simons
Spring 2021

Rick Owens
Spring 2021

Chloe
Spring 2021

Stella McCartney
Spring 2021

Jil Sander
Spring 2021

Thebe Magugu
Spring 2021

Sportmax
Spring 2021



COLLECTION SUMMARY
AND MOODBOARD





ILLUSTRATION AND LINE-UP



Look 1 - 6



Look 7 - 11



Look 12 - 16
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