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The master suite is located on the east side 
of the second floor. The suite includes a 
master bedroom, a two sides walk-in closet 
and a master bathroom. The master bed-
room has a big window as other bedrooms 
do. It gives the room beautiful daylight and 
view which are a big plus for a bedroom. 
The warm white curtain adds a gentle and 
calm feeling into the space. The headboard 
of the bed is one-piece millwork with soft 
cushion. There is also a reading corner 
on the other side of the room beside the 
window to make this room more function-
al. The wall color is muted navy blue; it is 
psychologically pleasing to the eye and 
makes the client relax and have a high 
quality sleep.
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MASTER BATHROOM

The cream-coloured stone wall makes the space looks 
clean yet not cold. The separated bathtub area and the 
shower area make the space neat and functional. The 
window at the bathtub area brings the natural light inside, 
makes bathing a relaxing and enjoyable experience for the 
couple.
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DAUGHTER’S
BEDROOM

The daughter’s bedroom is 
in the south of the second 
floor. This room is not that 
spacious, and the light color 
palette makes the room 
looks broader than it is. The 
bench seating under the 
window is connected with 
the study desk to save the 
space. It also acts as a nice 
reading place for the daugh-
ter. There are adequate 
storage room and shelves in 
this bedroom as well. 
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Oak + Fort Boutique
1900 Pandora Stre et. Vancouver. BC
2,818 SQF / 262 SQM
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OAK+FORT is a fashion and 
lifestyle brand that embodies 
minimalist values by providing 
accessible luxuries consisting 
of modern everyday essentials. 
Focused on creating and curating 
tomorrow's classics, our philoso-
phy fuses aspects of art, culture 
and design with contemporary 
elements to provide reimagined 
versatile products that transcend 
convention.

With over 19 locations across 
North America, including New 
York, Los Angeles, San Francisco, 
Toronto and Vancouver, OAK + 
FORT continues to expand and 
establish itself as a quintessen-
tial brand for the thoughtful 
and inspired individual, with full 
collections across categories in-
cluding womenswear, menswear, 
jewelry, accessories, homeware, 
and beauty.
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RECEPTION AREA

The reception area is on the left side of 
the entrance. It is because according to 
a survey, most of the customers tend to 
walk to their right when they enter the 
store. Locating the reception area on 
the left side is easy for the customers to 
walk through the whole store and then 
check the bill on the way out. It is also 
convenient for the staffs to have the 
broad sight of securing the store and 
helping out the customers. The recep-
tion desk is designed in a minimal style 
adapting to the brand concept.
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FITTING ROOMS

There are three regular fitting rooms and a wheelchair acces-
sible fitting room in this store. They are located at the back of 
the store between the women’s display area and men’s display 
area. There is a big mirror on the wall beside the fitting rooms 
allowing the customers to check their appearance in a further 
distance. 
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The main product of OAK+FORT is wom-
en’s clothing. Therefore, the women’s 
display is the largest area in this store. It 
is located at the right side of the entrance 
including several folding display surfac-
es, individual clothing racks and hanging 
racks connected to the ceiling. In the 
middle of the hanging racks, there is a 
wall mirror allowing the customers to try 
on the outwear and check.

WOMEN’S DISPLAY #1
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The accessories area is on the back of the women’s display 
#2, connecting with a ceiling height display unit.  The primary 
color of this area is muted salmon pink, with the light wood 
and white brick wall, creating a soft and gentle feeling. 

ACCESSORIES AREA 
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WOMEN’S DISPLAY #2

The second women’s display is combined with the accesso-
ries display area and besides the main women’s clothing dis-
play area divided by a translucent glass wall. It is smaller and 
in a different color. The display unit allows the customers to 
really take their time to go through the clothing in a compar-
atively more private space. 




