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Nitty-Gritty is a clothing brand that offers a Korean style that delivers young
and cheerful silhouette. Casual outfit becomes prominent and demanded
among millennial generation, they want to dress up effortlessly yet looking
fashionably stylish.

K-pop culture has been a blockbuster among youngsters and many of them
want to dress up like their idol. Nitty-Gritty’s first collection takes cues on
9035 revival with a feminine edge. Combining the Korean look and 90s theme
that used to be so proud to own and imagine ever wearing it again,

Nitty-Gritty offers women’s casualwear from top, bottom, dress, and many
more, inspired from the Korean fashion that will be easy to mix and match.
Fulfilling customers’ needs and demands because business is about the
people and trust to manage a good relationship with customers as a consis-
tent brand.






3



VISHON &s
MISSION.




Vision.

Nitty-Gritty aims to satisfy the demand of being

effortlessly vopuish that will be found through
Nitty-Gritty s pieces. As a people-oriented brand,
the goal is to build a strong emotional bond with
our customers around the world through oor

products and services.

Mission.

Our mission is to herd the Korean fashion, overhaul it
into delightful designs, and offer the newly created prod-
ucts to the market. Each decision we make is a symbol of
our commitment that customer is our top prioriry.




Brand Name.

Nitty-Gritty is identified as the core of an aspect, showing
the main point or practical details in a subject or situation,

In essence, il is the essential substance or details of a matter;
basics; crux. The fact that people always have an eye for the
focal point makes Nitty-Gritty to be the heart of the matter.




Brand Name.
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nily gritty.

The Interlocking “NG™ (dentifies the brand name, Nitty-Gritty, 11 is written "Nit-

tveGiritty” underneath the interlocking, using a serif font type; a small line or

stroke regulariy attached to the end of & larger stroke in a letter or symbaol. The

mood associated with serif typefaces is often classic and established to make the

logo everlasting even untll years to come, Many people believe that little serifs
miake it easier and quicker to identify the different letters.

Usiny pink color (#FLICFCO) tends to-send a positive emotional message of love
and empowerment. Pink in general is also used 10 be viewed as feminine, the
amblence may also represent young and inpocence,




384750

It represents wisdom,
toyalty, integrity, trust, and
stability,

CEAI1BB

Tt represents creativity. It
creates a harmonious balance
of awareness and peace.

— e

Color.

ES6ES|

It represents femininity,
love, and empowerment,

F/9B7A

It represents energy,
youth, and happi-
ness,

F2CFCI

It represents sweetness
and innaocence.

92BDBE

It represents tran-
quility, understand-
ing, and softness.



Patiern.

The rounded shapes on the logo tend to send a positive emotional message of
harmony and protection, it represents unity, love, and commitment, shows that
Nitty-Gritty is a people-oriented brand. Meanwhile, curves in general are used
to be viewed as feminine, their movement may also represent power and
energy. Due to their curved lines, ovals, and circles are dynamic. In essence,
Nitty-Gritty aims to keep evolving and improving as well as following the trend
to satisfy their customers’ demands. Subsequently, they give a sense of integrity
and perfection. Those shapes are combined with colorful pastel colors, indicat-
ing that youngster is the brand's target audience.



Brand Positioning.



Organizational Structure.
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Loony is an online clothing brand based in Band-
ung, Indonesia. Loony is.a new entrant, théy do nol
have many product variant yet, They offer women's
tops and bottoms, but some of their products are

considered unisex since it can be worn by men and
women. The designs offered are tashionable yer
suitable tor dailywear.
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Politic.

Ministry of Internal Aftairs predicted that Indonesia’s political conditions in

2020 will be tremendously dynamic due to Indonesias Democracy Index
tends to increase. Due to COVID-19 pandemic, the government also carries
out the "new normal” transition that involves physical distancing and health
protocol. It creates a behavior changing among the sodety since masks
become the most needed attire for most people nowadays. Bringing the
opportunity to produce mask as part of fashion movement, it gives

f"~,!|ll':. -ﬂ-}s'irr}' e |“.~-.1'.:j-|‘|li.;|| market to L‘-_q‘l.uh.i their production for face mask.
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Economic.

The pandemic almost cripples the economic situation in Indonesia, espe
cially in some regions with high deployment rates such as fabodetabek. Sri
Mulyani, Minister of Finance, observed the deflation of consumer behavior
in approximately 2.84 percent. It is cansed by social distancing and work
from home implementation during the COVID-19 pandemic, This issue
affects most of the society to subtract purchasing unnecessary products and
tocus more on the needed and essential items such as food, mask, hand

sanitizer, and s0 on.




Social.

The spread of Corona causes the conseguence of activities putside home are drasti

cally reduced. At the onset, it was difficult for brand to survive during the quaran-

line. For the reason that people are having an isolationship, they do not meet other

people and some of them do not even go to work thus their attire for day to day is

pajamas or something else that is more comfortable than as usual. Most people

even go out on their pajamas as well which is a good chance for brands that offer

sleepwear and pajamas. Flence, Nitty-Gritty potentially offers casualwear that
makes people effortlessly fashionable even being at home.

Technology.

Talking about technology, digital transformation has brought this world to the
industry revolution 4.0. The government has unveiled a plan, dubbed as the Making
Indonesia 4.0, to increase the use of technology to stimulate growth and increase
industrial capacity in five keys areas, they are food and beverages, automaotive,
textile, electronics and chemicals. Fashion is one of the industries that is affected the
most by digital transformation. Instagram has a teature that helps Nitty-Gritty's
advertising to be reached by the right target audience. Some websites are also avail-
able to help a brand researching for current fashion trend, WGSN. With this kind of
feature, it helps small business to be able to compete against the large companies.
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Instagram
Account.
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Nitty-Gritty keeps managing and updating their feeds,
using appealing design that is related with the branding,
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Bazaar Booth.
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PERSPECTIVE.jpg

The grand launching for Nitty-Gritty's Spring/Summer
2021 Collection, the brand decides to join the bazaar in
order to develop the brand awareness and attract wider
audience. . Basha Market is is a multipurpose platform
for independent brands and talents to reach their con-
sumers on a global scale. Basha Market is held almost
every year with more than 70 tenants of local fashion
brands which takes place in Tunjungan Plaza Conven-
tion Hall, Surabaya.
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Demographic

Gender: Female

Age: 16 - 25 years old

Occupation: High schoolers, college students,
fresh graduate, and freelancer

Income/Pocket money: 1DR 1.500.000 and
above per month

X Psychographic

«Fashion conscious but prefer something comfortable
«Like casualwear

«Have a girly and voung look

«The sense of style may change rapidly following the
trend

«Their music taste is K-pop, EDM, R&B, and pop music
«They have fashion icons such as Blackpink, Kendall and
Kylie Jenner, and Gigi Hadid

IR 100

b4 Behavioristic

+oing to school or college

«Waorking as a freelancer: photographer, designer, model,
and many more

«Like taking OOTD pictures

«Like hanging out to a contemporary café and Instagram-
able places

i3




Spring Summer
2021 Collection.

Einl N

The collection is focused on 90° revival with a femi-
nine edge, creating a simple silhouette and giving
them a new twist. 90s fashion was defined by a return
to minimalist fashion, in contrast to the more elabo-
rate¢ and flashy trends of the 80s. Nitty-Gritty
approaches the fashion led to the popularization of
the casual chic look that includes T-shirt, crop top,
baggy pants, mini skirts, and so on. Tt brings forth a
youth movement and offers carefree style that will be
effortlessly stylish. Inspired from the prominent 90s
era movie, Clueless and TV series, ER.LEN.D.S,
Nitty-Gritty adopts some trends and outfit that was in
the movie during that era.

JON

Back to 9@s’













Back to 90s
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Nitty-Gritty offers an affordable price for their products,
considering their target audience are youngsters. The pric-
ing strategy used is psychological pricing which has a
psvchological impact.  Psychological pricing centers on
the use of a simple but impacting pricing tactic that is
based on natural, irrational thought processes that typical
customers follow when shopping. The primary advantage
of psychological pricing is that it should contribute to
increased sales volume which effectively applied.
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Spring/Summer 2021 Collection. 47
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Back to 90s Collection.
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Catalogue.
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The catalogue book size is in A5 paper, 21 x 14.8
cm. It 15 equipped with Nitty-Grittys product
pictures for Spring/Summer 2021 Collection,

There are 7 items which are 3 tops, 3 bottoms, and
I set with total 6 looks.
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> Design
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Nitty-Gritty's packaging is made of 260 gr art paper
with a sticker on it. The paper bag is full of Nitty-Cirit-
tv's logo with its iconic pattern on the front side, It is
written “warning: the conlent is incredibly awesome.”
on the back side to create a unique expression as the

consumers unbox the packaging.

Love It




M
Stuicker.
m X/ﬂ, “xoxo, (Mity-Gritty's logo]”  for

' ‘ Nitey-Gritty's sticker to make it look
more appealing. Xoxo means love

‘ ) 4 and hug, advertently to give a warm
greeting for the recelver. The sticker

5 size 5 In digmeter of 5 cm, It i
(_ ; made of viovl paper with dofl Lami-

Ao,
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INVOICe.
DRDEE MURTER
0001 2E

INVQECE DATE
Moy Sh 2030
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ReEma Ndime= 1 D& 1¥7.000 IR 197000
SURTOTAL DR 1 7%.000
TAX 1607: o] 8300 1]
SHIFPIMNG: oo

DR 21@. %00

Azcount Mame: Nty Grifty
Bank Dweball BCA
Agcourd Numbers T2MMI&TE



1} order

5 form.

CUSTOMER DETARLS

CIROEN DETAILY

Tramis Bascmp

CHDER; ] 234

DATE: May Sth 2000

SHIFMING DETANS

SURTOTAL: 18]}
TAX 1655 IGiR
SHIFFING: IDR
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Youtube: Haul & Suwyling
Session with Beby Tsabina.

Youtube
(4]
= httpeiwwwyoutube/heby tsabina TV.com i
#
i -y g
5 - ﬁ
&
8 g serneme =3
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Endorsement is usually for Instagram, this time, Beby Tsabina
is also a prominent Youtube viogger thus Nitty-Gritty wants to
/ participate in one of her videos. Beby Tsabina will make a You-
tube video contains of styling session and a mini haul from
Nitty-Gritty, She is required to create a mix and match wearing
Nitty-Gritty's pieces




r

nandasrsynt @

1108 1.6M 429

Folowars  Folossig

youb befIFTL-Minleg
Fobawed by davinajpsshyn, gracahmnesaln s0d 5 cthars

XI K

5ot Conklo.. DISCLANE.. adhaml  FRacunil WP _ waatshak M.




hack to 90s

f3



december 191h 2021

Please eead the caprion helow Tor
swiveaway rales information




To celebrate Christmas, Nitty-Gritty plans on holding a
Giveaway and OOTD Contest. Customers can join by
following some terms and conditions, such as, follow
Nitty-Gritty’s official Instagram Account and like the
picture. Moreover, they should post a picture wearing
minimum one of Nitty-Grilty’s product as their outfit
of the day, tag @nittygrittyofficial_, give hashtag #lam-
NittyGritty, and mention 5 friends.

Can’'t Wait!

Fun

Follow Us
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Packaging.
Nitty-{oritty uses a box for the pockaging, the size 15 24 x 30 om
ud the height is 200cmu The box is wrapped with the Nitty-Gritty's
wonic pattern sticker to embellish the look, When vou open
box. there will be a 30 pattern that pops up with the gitn, a hand
marror It contams of 2 compartments, the top compartment 5o
the company prohle and the press release, while the bottom com
partment is for catalogue and invitation. Nitty-Gritty also leaves o
space tor the CLY that consists: of viden. campaian, it 15 shd at the

vk L a0 Rl Doy
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Nitty-Gritty s a local brand which offers women clothing apparel, A
style that expresses new forms of Korean fashion, presenting itself as a
pop culture, based on sartorial content and creativity. Nitty-Gritty can
be interpreted as the core of an aspect, It shows the main point or
practical details in a subject or situation, The fact that people always
have an eye on the focal point making Nitty-Gritty the heart of the
matter. Casual outht becomes prominent and demanded among
millenmial generation, they want to dress up effortlessly yet looking
fashionably stylish.

The resurgence of 90s fashion has resulted in a truly mixed of
emotions, While Nitty-Gritty is bringing them back to be enjoyed by
the fashion masses. It can be coedited with providing us with now-fa.
vorahle mom jeans. crop tops, high-waisted mini skirt and pants, and
many more, there 5 also a raft of trends we would like to keep it from
the past. Combining the korean look with 90s theme that is promi

nent amonyg youngsters to create an effortless stvle [or all-day round.

Nitty-Gritty's grand launching for the SpringfSummer 2021 Collec-
tion will be held in Basha Market. The first oflline temporary store is
coming to be enjoved by the fashion masses. Fashion bloggers from
Surabaya such as Blanca Sapphira, Belinda Kuntara, fang Rahardjo,
and Ruth Stephanie will attend as well to highlight the event.

o




Can’t Wait!

Wow

Let’'s Do it

This is Nittv-Gritty’ Press Release that will be
included in the press kit. The press photo-
graph will be printed out in A4 paper size
using a 150 gsm art paper, hinished in gloss

laminated.
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Nitty - Gritty otfers women's top, bottom, and single
for each season, On this Spring/Summer 2(11]
Collection, there are 50 Items in total which are
divided inte 22 tops, 22 bottoms; and 6 singles {ser
and dress). The materdal used differs for each
depends on its design and utility. Since Nitty-Gritty
offers cozy outfits, cotton fabric is the most prefera-

ble for the product material. The brand uses different

types of cotton, such a5 cotton knit/rib, cotton

toyobo, and so on. Beslde cotton, Nitty-Gritty also

uses semi-wool for pants and corduroy for more

presentable lovke The brand does not really use

specific color tone yet you can find various colorful
pastel colors in this collection:
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Fashion in the 1990s was defined by a return to minimalist fashion, in the
contrast to the more elaborate and flashy trends of the 19805, The anti-con-
formist approach to fashion led to the popularization of the casual chic look
including crop top, T-shirt, baggy pants, and mini skirt.

Nitty-Gritty's Spring/Summer 2021 Collection brings forth a youth move-
ment and offers carefree styles that will be r.:uz;r yer voguish for dﬂl}wenr

Minimalism was the main trend of the decade while sexy. schoolgirl style

was also trending.
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Q Messages

1 am very fascinated with the way in which the industry of fash-
ion business has established a very strong leverage over the soci-
ety’s selection of style. Fashion retail is the industry that I have
decided to pursue and T am determined to make it happen. I am
currently in the halfway of my college life, composing the
elements T have been learning in the past 2 years as a Fashion
Business student such as Fashion Marketing, Textile, Finance,
Visual Merchandising, and so on. Each of the module studied has
contributed towards the overall enhancement of my skill to put
them together into one final project, Enterprise,

I view fashion as a meaning to express desire and personality.
Subsequently, I distribute it to my retail brand, called Nitty-Gritty
which I have put all of my passion and love into it. The idea of
creating a platform for Korean fashion intrigues me to produce
this brand. Since starting the course, | have discovered that 1 am
particularly drawn to fashion buying and marketing that also
gives me an encouragement to push myself into this retail indus-
try. | am also passionate in designing, Nitty-Gritty'’s product
designs are initially the result of my masterpiece.

I want to pursue a career where I can travel and work in a fashion
environment. My hobbies and interests are art, music. and
psychology. 1 reckon university has given me drive and confi-
dence to learn more about fashion as a whole. In time ont
between studying formally T have gained much life experience
and have been able to mature personally to a point where [ am
ready to take on the great responsibility that comes with working
life. I will also develop new skills and I will grow as a person,
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illustration logo & branding
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copywriting
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concept art photography
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experience

May - July 2019
Integration in POP U Store,
Tunjungan Plaza 6
(front office)

2018 - ...
Part of Tripher Photowork
as Stylist and Photographer

folder 2
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back to 90s



June 5th 2004

home:
Il. Bendul Merisi
selatan 1/90-92,
Surabaya, East Java

phone:
082228867722

email:
selma. kertorahard-
jo@gmail.com

My name is Selma Kertorabardjo and I am 20 years old. T am friendly, cheer-
ful, and have a good communication skill. I am passionate in everything
about fashion, especially fashion styling. On a personal note, | have a confi-
dent in leading a team and | love to deliver my ability to be part of your
company. | am also a creative person who is excited to start working. Last but
ot least, | work with Hexibility either as a part of a team or an individual.

forneal
: 2000 - 2006 TK Santa Maria
200 - 2009 SD Santa Maria
2009 - 2012 SIVKr Petra®
§ 2012 - 2015 SMP Kr Petra s
HHS - 2018 SMA Kr Petra 5 (Science Class)
AN 2020 LaSalle College Surabaya Bachelor in Fashion Business

informl
204 - 201 5 Canadian English Course {Advanced Level)

5 - 2017 Sforzando (IELTS and TOEFL)
w017 Sforzando Piano Course [Pop Music)

5 - 2000 Private Piano Course {Pop Music)
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Nitty-Gritty Facts

Sarving Size  lasger than lite
Sarnings Per Condminer 1

Amount Per Serving
Calories Unlimited Calories fram Love 100%
% Oadly Yalan®
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