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o Rare, exotic, obscure 

o French: “carefully sought out”  

o Embody the relaxed, romantic and 
simplistic lifestyle reminiscent of 
Parisian women 

o Curate classic and fashionable 
pieces that reflect the recherché 
lifestyle 



E-commerce  

womenswear and accessories 

Retailer  

buy from wholesale distributers  

buy from other brands for 
licensed sales 

contemporary fashion brand 

online store  

sell lifestyle concept as well as physical 
products 



women in 20s-late 30s  

Busier lifestyle  

enjoys ease and comfort of online 
shopping 

Likes and appreciates the simpler things  

Appreciates past eras and its trends  

Mainly Canadian market  

Urban lifestyles and city residents 



o Womenswear 

o Accessories  

o Neutral/muted colours, 
unique graphics  

o Styled with other pieces 
available on site 
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Sole proprietorship  

startup will have no 
extra staff

Storage in part of 
apartment  

Showroom space for 
showing via 
appointment booking 

Two Seasonal 
Collections a year 
(S/S and F/W) 

New stock 
quarterly  
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Promote the official launch  

launch party  

“From the ‘CIty of Lights’ to the 
‘Wet Coast’”  

Sent to local magazines, 
Canadian magazines 
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From the ‘City of Lights’ to the ‘Wet Coast’

For	immediate	release		

Vancouver,	B.C.	March	17,	2017	-	New	Vancouver	based	womenswear	brand	Recherché	is	launching	
its	first	collection	in	the	form	of	their	Parisienne	lifestyle-inspired	Spring/Summer	2017	line.		

To	introduce	and	celebrate	the	opening	launch	of	Recherché	and	its	first	collection,	the	brand	is	
holding	a	launch	party	featuring	glasses	of	French	wine	and	a	small	fashion	show	where	the	S/S	
collection	will	be	showcased.	Guests	will	get	the	chance	to	shop	the	line	in	person,	something	that	
will	not	be	readily	available	for	this	e-commerce	based	brand.	
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At the opening event:  
Coupon code for 20% off 
first orders  

‘In-Store’:  
Purchase $100 or more and get 

code for $20 off next order 
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• Stay online for both 
shop and promotional 
outlets  

• Effectively promote 
products easily and 
cost-effectively  

• Style pieces together in 
regular posts 

• Visual based  

• Showcase merchandise  

• update daily  
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- Lifestyle and ideas over tangibles  
- incorporating new culture that foreign market doesn’t 

know or have access 
- Online business so everything stays online  
- focus on customer service and frequent interaction (blogs, 

events, emails)  




