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COPENHAGEN 
City Branding 

Copenhagen is the capital city of Denmark and it is on the 
coastal island of Zealand and Amager. The design intent 
is to showcase the city in a modern form, but also increase 
tourism and awareness of this city. In order to rebrand the 
city of Copenhagen, a logo along with a set of  
landmark icons were introduced to identify the various 
modern architectures that the city has to offer.

Since Copenhagen is mostly known as a fishing village, 
the logo design used the Aller House, which is a triangular 
building with a pointed stern surrounded by water on two 
sides. By recreating parts of the Aller House, the logo has 
a shape of the bow of the boat keeping its Nordic  
tradition, and with a simple clean linear drawing style 
gives it a modern appearance. 

The typeface was chosen because of its straight lines and 
90-degree angle which gives it an isometric aspect. The 
straight zigzag patterns were incorporated as it is used in 
many Nordic clothing. 
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DÉCOR 
App Design  

Décor is an augmented reality app which allows the user 
to place furniture products in their own home. The app 
includes a 3D scale model for all kinds of furniture pieces, 
which enables the user to size, design, and decorate their 
home as they please. 

Décor allows the user to view the products listed in the 
online catalogue and be able to purchase the products 
available. The user is able to view other people home and 
be inspired by how they decorate their space.

The overall design of this app used different tones of dark 
brown and yellow and linear illustrations to give the app a 
clean and contemporary appearance. The colour brown is 
an indication that the user can tap on the buttons to  
navigate to different sections. The intention is to enable 
the user to easily navigate the app. By having a tab bar the 
user can switch to different sections like the Home,  
Furniture, Bookmark and Profile.  
 
Check out the prototype here!  

https://invis.io/A3HADZ8ZGSH


 Allows users to post their own home designs  Let users add furniture to their room A description of the products available 
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DISCOVER THE  
ITALIAN PENINSULA 
Travel Brochure Design  

The Discover the Italian Peninsula is a travel brochure 
designed for a tour company called G-Adventures. This 
brochure is used to show a plan for a 14 day excursion 
from Venice to Rome, which is meant to showcase some 
tour sites and highlight from each day’s visit.

To make travelers experience more enjoyable and easy to 
understand, this tour brochure includes tips, reviews and 
accommodations. The tagline “Experience the Depths of 
Italy” refers how tourists can explore and experience the 
beauty of the old Italian architectures.  

To emphasize the Italian historical culture and nature, 
the use of the Italian flag colours were used with varied 
tones. The typeface for each city has a decorative font to 
show the elegance of that country. Different icons on the 
map were designed to indicate the popular attractions that 
tourists can visit. A checklist help travelers know what 
items to bring before going on their trip.    
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THE ASYLUM 
Book Cover Design  

The Asylum is a series of horror books by Madeleine Roux, 
which feature written story accompanied by photographs 
that the characters uncover during the course of the story. 
For this project, it was required to redesign the cover of 
the books, and to make an outer container to keep the 
series of the books together.

The cover for each book uses elements that were depicted 
from the series. The smoky illustrations were employed 
to give the design a sense of fear and chaos. The overall 
design of the book is black and white portraying dramatic 
visuals, which is very common in horror scenes. The  
typeface is kept simple and clean to maintain the nature of 
the original book covers. 

By choosing a monochromatic colours and simple lined 
illustrations creates a clean and refreshing look to these 
book covers. Each of the books has its own set of colours 
as well as its own illustrations. With the illustrations and 
elements, different pattern elements were created for the 
inside page of each book.
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RECHARGE 
App Design  

Recharge is an app designed to help users find nearby 
electric charging hubs for their electric vehicle, as well as 
the direction on how to get to that destination. The app 
allows the user to reserve the electric charging hub. While 
the electric vehicle is charging the screen will display the 
duration of the charge.  

The intention behind this app design is to make the  
features accessible and easy to navigate. With the tab bar, 
users have the ability to switch between different sections 
like the Map, Profile, Activities and Trip Planner. Each 
section has its own set of buttons, and if the user decided 
to move on from a section, the user can tap on the tab bar.   

The overall design used different tones of orange and 
green to give the impression of sustainability. The primary 
colour green indicates that the user can tap on the buttons 
to navigate to different sections. 
 

Check out the prototype here!  

https://invis.io/NUG9V6KVAJX


Different places for users to charge their vehicle Duration of how long the vehicle is charging Directions on how to get to the destination
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ANTOINETTE PASTRY 
Branding and Packaging Design

Antoinette Pastry is an authentic French pastry store 
located on Main Street, Vancouver, which makes it  
available within walking distance from all the busy  
restaurants and shops. What makes Antoinette Pastry so 
special is that beyond just showcasing traditional French 
pastries, it inspires customers to have the feeling of going 
back to the French Revolution era, and having the pleasure 
of tasting pastries from the royal court of France.

The store name is in honor of Marie Antoinette, the queen 
of France during the French Revolution era. The intended 
demographic who would come to this pastry store are 
young adults who indulge in authentic desserts.

The concept of this logo is to promote an elegant look to 
the store. The outside shape of the logo is a French mirror 
with a filigree decoration stylized after French palaces. 
On the inside of the mirror is a whisk and a rolling pin, as 
these are the tools that pastry chefs use. The line drawing 
of the logo is done in a thin curving technique to visualize 
the intended elegance of the store. 
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FLUME 
Branding and Packaging Design

Flume is a shoe cleaning kit that showcases the passion 
of maintaining the cleanliness of people’s dress shoes. 
Flume started off with an approach to incorporate a  
luxurious design, package and brand to market towards 
working class professionals. The logo has a shield to 
represent protection as this brand is meant to protect 
people’s dress shoes from getting dirty, scratched, or 
worn out. Also included in the logo is a dress shoe and a 
brush for consumers to easily identify what the product is.

Each cleaning product has a stylized Art Deco line pattern, 
which symbolizes classic wealth and elegance. In keeping 
with the dignity of the brand the typeface used is  
reminiscent of the era. Monochromatic colours are used 
to further reinforce the elegance of the design by ensuring 
visual simplicity. 
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PEAKY BLINDERS 
TV Series Title Sequence

Peaky Blinders is a British TV crime drama set in 1920’s 
Birmingham, England in the aftermath of World War I. The 
story center on the Peaky Blinders gang and their  
ambitious and highly cunning boss Tommy Shelby. The 
gang comes to the attention of Chief Inspector Major 
Chester Campbell, a detective in the Royal Irish  
Constabulary sent over by Winston Churchill from  
Belfast, where he had been sent to clean up the city of the 
Irish Republican Army, communists, gangs and criminals. 

The TV series was in need of an opening title sequence, 
which the challenge was to create an opening that would 
highlight some of the scenes of the main characters from 
this show. To makes this happen it was decided to use 
parallax with the characters zooming in and the  
background zooming out. In some clips an orange flare or 
a fire spark will appear to give a sense of thrill. The  
typography has a grungy sans-serif to keep the visuals in 
line with the suspense nature of the show. 

Check out the video here!  

https://vimeo.com/286633408
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